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ALTERNATIVE ASSESSMENTS

e Traditional & Authentic
Assessments

* Culture of C.A.R.E.
* Professional Development

Strategies for mathematics assessments have remained

somewhat stagnant at the postsecondary level, with tra-

ditional, closed-book exams dominating the field (Ian-
none & Simpson, 2011, 2015). With an increasingly
diverse student body entering postsecondary mathemat-

ics courses, teachers have an obligation to accommodate

a variety of academic and professional needs. Incorpo-

rating alternative forms of assessment into a mathemat-

ics course can help teachers create a well-rounded

evaluation of students” knowledge and skills. This paper

includes resources and strategies for three types of alter-
native mathematics assessments: (1) online, (2) oral, and
(3) project-based. Each section will define these alterna-
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GROUP FOR ALTERNATIVE MATH ASSESSMENTS (GAMA)

* Focus Group
 Methods

e Observation/Results
Withdrawal Rate < 5%
Success Rate of 83.5%

Student Success Rates for SM and GAMA

Number of Focus Grp Faculty  Courses SM Sp'22 Avg Focus Grp. Sp'23 Avg* A
Tierl 3 MAC1105/C 47.80% 64.92% 17.12%%
Tierl 1 MGF1106 55.50% 70.50% 15.00%%
Tier2 1 MAC2233 72.10% 82% 9.90%%

Number of students Influenced ~760 *projected
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GAMA'’S POTENTIAL FUTURE

* Data Analysis

* Design a Strategic Plan
* Collaboration


Presenter
Presentation Notes
It is impossible for a regional economy to achieve transformation unless there is a shared regional identity and a shared vision for regional economic growth that all the partners own – both as collective and individual partners. Partners will need to align the strategies and resources of their own organizations and systems to the regional vision.  
The development of a regional identity (which is not necessarily a brand, but it can be) and the vision for regional economic growth are critical to sustaining a globally competitive region.  
The vision is especially critical to driving new regional  behavior and is the touchstone when a region faces challenges – something that is almost guaranteed given the wide array of interests that are represented in a regional economy.  
The vision is also the driver for regional strategies and new investments, as well as for alignment of current investments. 
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